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HELP
for TAKING PHOTOS

and COLLECTING TESTIMONIALS



To thank
our 

financial/local
partners

and encourage 

their loyalty

To report
on our actions

Transparency and 

capital of trust

To share
our experiences
Capitalize on and 

improve efficiency

Mobilize new financial 

resources

Improve the 

quality of projects

Increase the number and 

satisfaction of 

beneficiaries

To clarify
our message
and improve 

visibility

Reminder: why communicate?

To make
our actions

visible
and improve 

recognition



The IECD's teams

(in the field and at 

head office)

Development

stakeholders

Beneficiaries

The general public

A communication 

method for every 

public (supports, 

language, adapted 

content)

IECD

governance
Our financial

partners

Our local partners

(public, private)

Recruitment 

candidates

Reminder: who to communicate to?

Private donors



The communication supports

Web sites Social networks

Donor reports

Annual reports

Brochures, newsletters,

invitation cards, etc. Teams



Photos

It is very evocative: a beautiful photo

is worth more than a long speech.

Nowadays, image is 

a DOMINANT and

ABUNDANT element 

in communication.

It conveys a strong and hard-

hitting message.

It humanizes our projects.



Testimonials

They touch the public on a more personal 

level.Nowadays,

testimonials (or story-

telling) are used 

widely in 

communication

(in different formats 

such as video, text 

or photo reports, 

etc.)

They provide a concrete assessment

of the results of our projects.

They promote the beneficiaries.



What do we want to show?
(examples)

The satisfaction and pride

of the beneficiaries



What do we want to show?
(examples)

The concrete results of our actions

Service during a cocktail 
reception at "La Rizière" 

hospitality school 
(Madagascar)

GDE course graduation 
ceremony (Lebanon) 

Retailing at the bread-
pastry making school in 

Hué (Vietnam)



What do we want to show?
(examples)

Types of activity
(training, support, etc.)

Training at “La Rizière” hospitality 
school (Madagascar)

Support and monitoring of
entrepreneurs (Cameroon)



What do we want to show?
(examples)

Collaboration with our partners

Partnerships with foundations, 
enterprises, etc. (here the Fondation

Antoine de Saint Exupéry)

Partnerships with local stakeholders 
(here a healthcare center)



The commitment of our IECD staff members

Madagascar 2016

What do we want to show?
(examples)



Our professionalism

Cutting-edge equipment
(Egypt – Graines d’Espérance

training course)

The concern for the integration of young people, 

their monitoring and impact assessment 

(Guidance and Employment Forum in Lebanon)

A demanding training course 
(Thailand – HCTC Hospitality 

School)

What do we want to show?
(examples)



How? Methodology

Draw up an exhaustive list of activities1

Examples for training courses

▪ Construction of partnerships

▪ Renovation of facilities/training syllabuses
▪ Recruitment of students
▪ Entry into training

▪ Dispensation of theoretical lessons

▪ Dispensation of practical lessons

▪ Work placements

▪ Training of trainers

▪ Presentation of diplomas/certificates

▪ Monitoring and professional integration of young 

people

▪ Meeting/implication of students' parents, 

Community

▪ etc.

Associated activities?

▪ Renovation of premises: 

photos before/during/after 

works, reception of works
▪ Deliveries/installation

of equipment

▪ Seminars, meetings, 

exchanges of good 

practices

▪ etc.

Think about the best period and 
time to implement the 
photographic campaign: event, 
season, opportunity, etc.



Imagine how to translate into pictures

Construction of 

partnerships
(a handshake, a 

signature, a ribbon 

being cut, etc.)

Recruitment of 

students
(interviews, drafting of 

CVs, etc.)

Entry into 

training
(A young person

enters a FFS)

How? Methodology



How? Methodology

Teacher training
(faces turned towards

the teacher)

Work 

placement
(with the tutor present)

Graduation 

ceremony
(avoid group photos 

that are unusable)

Imagine how to translate into pictures



Some advice
Above all, take photos of people and have a message to convey

What do you show? People from the back, 
blurred photos, what are they doing?

Attentive faces, it is easy to understand 
what the people are doing, the object of 
their attention is visible, etc.



Some advices
Lively and expressive images

People from the back or against the 

light, view too far away, too dark, etc.

Expressive faces, the context can be understood, 
sometimes just with one detail (pointed finger = 
teacher, school desk, teacher's shoulder, etc.)



Some advices
Focus the lens on the person

View to distant, too dark, can’t see anyone
Smiling faces, they alone embody

all of the academic years

What more does the photo on 

the left bring?

Message of the photo on 
the right: waiting room of a 

healthcare center for 
mothers and children, 
woman who appears 

confident, the notion of the 
presence of many

people is there



2 Les visages des personnes 

sont-ils visibles ? Les 

expressions sont-elles 

souriantes, studieuses, 

attentives, expressives ?

How? Methodology
The essential questions to ask

What am I showing 

and what does the 

photo say for 

someone who is 

inexperienced? Is the 

message I want to 

convey clear?

Young people followed by the CERES

(Madagascar)



How? Methodology
The essential questions to ask

2

Hospitality training in Thailand at the HCTC school in Mae Sot 

Are the people's faces visible? 

Are the expressions happy, 

studious, attentive, 

expressive?



How? Methodology
The essential questions to ask

Are there any 

elements that 

shouldn’t be in 

the photo 

(brands, 

advertisements, 

waste bins, etc.)?



How? Methodology
The essential questions to ask

Are procedures respected? 

(regulatory clothing and 

gestures, etc.)

Young Moroccan training in electrical engineering Young Karen training in Hospitality-Catering (Mae Sot – Thailand)



How? Methodology
The essential questions to ask

Do my photos also show the 

environment? (provides a 

great deal of information)

Mrs. GIÁP THỊ HỒNG VÂN,
Trader in ĐIỆN BIÊN PHỦ beneficiary of the support for small enterprises program (Vietnam)



How? Methodology
And also…

Avoid black and white photos

Avoid barren photos

Add captions to photos (date, author, place,
program, person's name, event)

The coffee packaging production workshop for young 
people has specific needs (Foyer de la Providence, 
Saida, Lebanon). Names of the people? June 2017 
Credit Paul Assaker.

Inform the people that the photos are 

being used and request an authorization to 

use an image within a well-defined 

framework (see model).

DO NOT FORGET!



How? Methodology
And also…

IF WE DO NOT 

HAVE THIS, WE 

CANNOT USE 

YOUR PHOTOS

Add captions to photos (date, author, place,
program, person's name, event)

The coffee packaging production workshop for young 
people has specific needs (Foyer de la Providence, 
Saida, Lebanon). Names of the people? June 2017 
Credit Paul Assaker.

Inform the people that the photos are 

being used and request an authorization to 

use an image within a well-defined 

framework (see model).

DO NOT FORGET!



How? The technique

Here, we will not go into the technical details of 

photography. It is a profession in its own right. We will 

content ourselves with recalling a few self-evident facts.

Use GOOD

EQUIPMENT

(you will never take beautiful 
photos with a smartphone)

Make sure that you 
have a WELL-LIT 

environment

(extreme conditions are only 
supported by very good 

cameras)

Avoid

shooting against the 
light

(or compensate with a flash, 
even outdoors)

Use DEPTH OF FIELD for 
portraits

(clear portrait and blurred 
background)

Ask people to LOOK 
INTO THE CAMERA

(gives the impression that 
they are talking to us)



Testimonials

My mother was a farmer in the region 
of Fianarantsoa. She was a widow with 
six children. One day, a man arrived 
with some papers and ordered my 
mother to leave our land! We fought 
for two years to prove that the land 
belonged to our father. That was 
when I decided to become a legal 
advisor in order to help victims of theft 
and fraud. But my mother didn't have 
enough money to send me to Tana.
When I heard about SESAME, I thought 
it was a miracle!” 

Pascal RANDRIANANDRAINY, 23 years

Law student



Testimonials

Testimonials are the best signs of 

recognition and thanks that we 

can receive.

Testimonials 

embody 

projects and 

illustrate the 

results of the 

activities in 

concrete 

terms.

A testimonial without a

photo cannot be

used.

The collection of a 

testimonial is 

something that needs 

to be prepared.

Luong, 

Graduate of the bread--pastry 
making school in Hué in July 2014, 
commis chef at the
JW Marriott Hotel in Hanoi 
(Vietnam)

Agnès Mafuta, 

Director and doctor in charge of adult 
and pediatric infectology at the Albert 
Legrand de Bonabéri Catholic 
Hospital in Douala (Cameroon)

Christelle, 

In the preparatory year of the 
SESAME program in Antananarivo 
(Madagascar)



Testimonials
Who to interview? 

Beneficiaries

Partners

enterprises

Local and 

institutional

partners

Beneficiary of the basic 
management training of the 
support for small enterprises 

program (Vietnam)

Christophe Bonduelle

Chief Executive Officer of Bonduelle, 
the financial partner and skills patron 
for the APONH rural development 
project (Cameroon)

M. Lin Cloud Kialoungou, 

Managing Director of the 
Agence de Développement
des PME (Pointe-Noire -
Congo)

IECD staff 

members

Caroline Lissilour

Technical advisor
at "La Rizière" hospitality school 
(Fianarantsoa - Madagascar)



Testimonials
Needs

The IIT changed my 

life. I have become 

a man who is worthy 

of trust who is 

respected by my 

peers. My family will 

never be hungry 

again.

Jambo JEREMIAH,
Graduate and major 
from the 2015/2016 
school year in electrical 
engineering at Institute 
for Industrial Technology 

in Lagos (Nigeria)

A hard-hitting phrase

•Summarizes in a few words 
a feeling, an emotion, an 
exclamation.

•It may be overheard in a 
corridor, during a 
discussion... or taken from 
an interview.

•The message should be 
powerful.

A portrait

•In 15 to 20 lines, it outlines 
the person's background 
and explains how his life 
has changed.

•It comes from an interview 
prepared with the person

•This interview will lead to 
the shortest possible 
reformulation that only 
retains the essential points.

1 2



Testimonials
Preparation (1)

Identify people who have a certain degree of charisma, a 
relatively unexceptional history, who express themselves well and 

have a good analysis of their situation.

Inform these people, explain the reasons for what you are doing, 
let them know that what they say is going to be used and request 

their authorization to disseminate their words, their photos, their 

image in a video, etc. (a written authorization preferably, see 

model.

Organize a meeting with this person somewhere quiet where they 
feel at ease and comfortable.

1

2

3

4 Prepare some questions (list what you want to know)



Tetimonials
Preparation (2)

Conducting the interview: rules to be respected
- Explain the context of your request again

- Start with neutral and general questions (name, age, training 

followed, etc.)

- React to what is said to you. Do not restrict yourself to a framework.

- Collect concrete and precise elements (dates, names, durations,

experiences, etc.)

- Take all the time you need.

- Do not hesitate to talk about yourself to make the person feel on an 

equal footing and introduce a sense of trust.

- Check that you have the answers to all your questions.

5

6 Essential information: name, age, region of origin, current

situation (including family situation if possible), history/situation 

beforehand, what has changed in their life, what has been learned, 

future projects, their dreams, what they would have done if they 

hadn't joined the program, what their family thinks about it, etc.



In all cases…

Never forget
that you are 

presenting people. 

Always be sure to 

inform them about 

how their image will 

be used, obtain their 

consent, respect their 

wishes, not invade 

their privacy, and 

respect their integrity, 

dignity and safety.



Thank you

HELP FOR TAKING PHOTOS AND 

COLLECTING TESTIMONIALS
October 2017


